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Brand Rehabilitation Costs

In the event of Damage to Insured Property under this Policy by an Insured Event, the Underwriters will
pay:

a. advertising costs and/or

b. cost of crisis public relations consultancy (provided by JLT Specialty Limited consultants) necessarily
and reasonably incurred by the Insured for up to a maximum of 30 (thirty) days each and every occurrence
and in the aggregate starting at the time of the Damage, for the sole purpose of avoiding or diminishing a
reduction in turnover or resuming or maintaining normal business.

Provided that the Insured Event giving rise to a claim under this Policy results in Damage hereby insured
exceeding 10% of the Sum Insured hereon.

Underwriters’ total liability under this provision shall in no case exceed the sub-limit stated in the Risk
Details in respect of each and every occurrence and in the aggregate.



